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"Anything [kids] put online can be pulled up 10 years from now – they have no control over that information once it’s gone."

Cathy Wing, acting director of education at Media Awareness Network, underlining the need for education and supervision of youngsters online.  Full story: here <http://www.decima.com/publishing/members/check%2Easp?MAG=CNM&ID=061130&STRY=2> .
Canadian NEW MEDIA, November 30, 2006 


 <http://www.decima.com/reports>  November 24/06
Top <#top> 

 CAVP moving to redefine a CLEC
The Canadian Association of VoIP Providers (CAVP) is considering its next steps in convincing the CRTC to redefine what constitutes a competitive local exchange carrier (CLEC). Under current rules, VoIP providers are essentially resellers and they find themselves in regulatory hinterland – not regulated directly by the commission but rather indirectly through regulation of local exchange carriers (LECs).

 Vonage fixing problem of subscribers not reaching toll-free numbers
The head of marketing at Vonage Canada says the company is aware that some calls to federal government toll-free numbers aren’t going through and the VoIP provider is working diligently to fix the problem with its network architecture. "Because we’re routing [toll-free calls] out of the US, the call looks like it’s originating from the US to the toll-free number," says Joe Parent, VP of marketing at Vonage Canada. "If the owner has restricted calls from the US coming in, the call is blocked."

 Three CRTC rulings undercut actual costs of competitor services: Telus
Saying that "we don’t want to be a savings bank for the competitors," Telus Corp. is asking the CRTC to review three of its decisions regarding the rates Telus charges to competitors for certain wholesale services. In three separate decisions (Telecom Decisions 2006-22 <http://www.crtc.gc.ca/archive/ENG/Decisions/2006/dt2006-22.htm> , 2006-23 <http://www.crtc.gc.ca/archive/ENG/Decisions/2006/dt2006-23.htm>  and 2006-42 <http://www.crtc.gc.ca/archive/ENG/Decisions/2006/dt2006-42.htm> ), the commission ruled that rates for Telus' access tandem and direct connect services would be reduced and made retroactive by four years, while rates for its collocation power rates would be reduced and made retroactive by six years.

Broadband penetration to approach 70% in next 10 years 
Penetration of both cable and DSL in Canadian households has grown considerably since they were first introduced, but both technologies appear to be reaching a saturation point, according to new research from Maravedis. The Montreal-based research firm indicates 2006/2007 could be a turning point as wireless technology begins to take a greater share of broadband households at the expense of the two wireline-based technologies. More information on the growth of broadband wireless will be presented in an upcoming issue of Network Letter affiliate publication Report on Wireless.
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 Mitel and MTS shake hands
Ottawa telecom equipment maker Mitel Networks Corp. says its 3300 IP Communications Platform now interoperates with MTS Allstream Inc.’s IP trunking service. In June MTS became the first Canadian carrier to offer IP trunking over MPLS, although many other carriers operate MPLS networks. MTS representatives have said IP trunking cuts down on expensive TDM-to-IP conversions and can save companies 20% to 40% compared to traditional PBX-PSTN links such as ISDN PRI.

 Who says small businesses don’t think big?
Small and mid-sized businesses(SMBs) are more likely than large companies to think strategically about IT projects, according to Telus Corp. But SMBs are also less likely to see substantial business value from IT projects. Telus garnered these findings from its Business Value of Integrated Communications (BVIC) tool, an online calculator that measures IT endeavours. Although high strategy scores usually spell high business value scores, that’s not the case for SMBs. “The hypothesis is it’s more of a senior, strategic crowd sponsoring these projects in SMBs, but they lack the discipline to meet best practices,” said Jeff Lowe, a Telus VP.

 Canada slow to embrace powerline broadband
Canada will continue to lag the US in broadband powerline (BPL) technology, according to one industry analyst. Roberta Fox of Fox Group Consulting says in a recent research note that the US has a greater appetite for competition, and that will drive the BPL market south of the border. Here, the federal government’s apparent mandate to encourage telecom competition could also aid BPL deployment, but not immediately, Fox says. Her comments coincide with news that First Communications, a CLEC in the US Midwest, had recently turned on BPL services. The carrier shut down its Nortel DMS500 switches and installed softswitches and gateways from MetaSwitch to support the service.

Opera serenades mobile users
Remember Opera, the Web browser that, for some time, rivaled Internet Explorer and Netscape for users’ hearts? While those days are gone, Opera, it seems, is still around – and updated for a mobile experience. Last week Opera Software unveiled Opera Mini 3.0. The latest version incorporates photo sharing, data compression for quicker browsing, an RSS feed reader, and “content folding,” which collapses menu lists into one expandable button for efficient navigation. The OS is available for free at www.operamini.com. <http://www.operamini.com/> 
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 New service lowers wireless long distance charges
Cell phone users can now take advantage of dramatically reduced long distance charges through a new service dubbed Mobilemiser. Introduced by Rasool Verjee, one of the founders of Lavalife, the service offers an LD rate of 4.9 cents per minute for calls in Canada and the United States. To start taking advantage of the low LD rate, users need to register at www.mobilemiser.com <http://www.mobilemiser.com/>  and deposit $20 in an account. To access the service, users must dial 1-647-476-7070, where they will hear a busy signal. Users then have to hang up and the Mobilemiser service recognizes the caller ID and returns the call. Once the call is answered, users can dial 0 and the number desired.

 Industry divided on future of mobile broadcasts
Many industry players backing new mobile broadcasting technology such as DVB-H, MediaFLO and Modeo suggest a variety of models will be successful in this emerging mobile TV market. Based on presentations at Wireless EXPO 2006 last month, it appears as if anything goes. This raises a lot of questions about the prospects for this type of service because it’s not like consumers are demanding more mobile TV services. GoTV president David Bluhm believes that mobile TV services will be more interactive than the passive nature of conventional TV services.

 Mobile sports and entertainment to grow over next five years
According to Juniper Research, revenue generated from mobile sports content and services will make up a significant portion of the overall sports, leisure and information content market. Sports content and services will grow from slightly more than US$1 billion in 2006 to approximately US$3.8 billion in 2011, or the equivalent of an average annual growth rate of 27%. Juniper estimates the overall market will be worth US$9.5 billion in 2011. “There is a great opportunity for content owners, application service providers and operators to exploit sport content over the mobile channel in innovative ways, now that the technology barriers are diminishing,” Juniper director of research Bruce Gibson said in a news release.

Vodafone teams with Yahoo for mobile advertising initiative
Vodafone and Yahoo have formed a strategic alliance to create an innovative mobile advertising business. Customers who agree to receive targeted advertising can expect to get savings on certain Vodafone services, such as Vodafone’s live portal, games, television and picture messaging services. Nick Read, CEO of Vodafone UK said in a news release that after performing extensive customer trials, the two companies will now work to determine how customers can get better value. “This will also ensure that advertisers are given a compelling proposition,” he added.
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                High-Fidelity HDTV wins baby bout…for now
High-Fidelity HDTV Inc. emerged victorious in the battle of the baby channels last week (Public Notice 2006-654) <http://www.crtc.gc.ca/archive/ENG/Decisions/2006/db2006-654.htm> . The CRTC approved High-Fidelity’s request, filed on April 5, to operate a Category 2 specialty channel featuring content aimed at infants and toddlers under the age of three. High-Fidelity’s offering, BabyHD, won’t receive a licence until it satisfies several conditions including finding a distributor for the service and incorporating a Canadian company to operate it. On February 23, Rogers Cable Communications Inc. had requested the addition of a similar channel, Israel’s Baby TV, to the list of foreign satellite services eligible for digital carriage. At the time of its request, Rogers stated that the service would not compete with any existing or planned Canadian specialty offerings. The commission is still presumably considering Rogers’ application. But while Rogers did file first, it may lose out to BabyHD given the commission’s emphasis on HD in licensing new specialty channels – and High-Fidelity’s past efforts to create original international co-production in high-definition. For its part, High-Fidelity told the commission that any decision to authorize Baby TV for carriage now would jeopardize its chances for a successful launch of BabyHD.

 Global brings back sports with Rogers
On the heels of the demise of its own in-house late-night sports programming slot in August, Global Television’s Global News Ontario is now turning to specialty channel Rogers Sportsnet to deliver the goods on all things sports-related. Starting in January, Rogers Sportsnet personality Sean McCormick will present two packages of sports news, updates and highlights at 6:00 p.m. and 11:00 p.m. ET. A third morning segment is planned for later in the year.

 Corner Gas to air on US superstation in ‘07
Vérité Films’ hit comedy about life in a tiny Saskatchewan highway town will hit the airwaves in the US courtesy of a distribution deal with a superstation there. Beginning next year, Chicago-based WGN Superstation will make Corner Gas available to nearly 70 million US homes. The two-year, 88-episode deal will include all broadcast and cable distribution rights south of the border, and was brokered by the Multi-Platform Distribution Company (MPDC), owned by syndication guru Arthur Hasson. MPDC began looking for foreign distributors interested in the series in May.

MuchMusic, UMG crowdsource new Hedley video
Last week, MuchMusic announced a new twist on its user-generated content segment, Show Me Yours. Aiming to take full advantage of the latest new media buzzword – “crowdsourcing” – MuchMusic and Universal Music Canada (UMG) is calling for fan videos based on Hedley’s latest single, “Street Fight.” The band will pick its favourite entry, and UMG will then incorporate select excerpts from the winning submission into the official UMG video for the song. “Hedley are very close to their fan base and Show Me Yours will bring them even closer,” Tony Szambor, director of electronic media for Universal Music Canada, said in a media release. “MuchMusic has played a very important role in the success of Hedley and we're excited to see the content their viewers provide.”
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                Wii will create a new videogame market: Nintendo president
According to PricewaterhouseCoopers’ 2006 Entertainment and Media Outlook, the global videogame market is expected to increase from $27.1 billion in 2005 to $46.5 billion in 2010. It was widely agreed upon by experts at the Montreal International Game Summit earlier this month that the best way for the market to achieve this growth, and for developers to tap into it, is to take gaming beyond the traditional devoted demographic. 

 Cyber-bullying and privacy top issues for parents: MNet 
A newly revamped series of evening workshops from the Ottawa-based Media Awareness Network (MNet) aims to educate parents on how their kids are using the Internet. Parenting the ‘Net Generation made its debut three years ago, using public libraries across the country as a venue for delivery. However, says Cathy Wing, acting director of education at the MNet, "It’s…difficult to get parents out to information nights at libraries; it’s much more successful when they’re part of a school council."

 Books meet viral video in Raincoast/Pocket Cine partnership 
One of the oldest forms of media is drawing on one of the newest in a bid to publicize a contest based on a popular series of tongue-in-cheek survival guides. Vancouver publisher and distributor Raincoast Books has tapped New Westminster BC-based Pocket Cine Inc., another publisher and distributor – in this case, of mobile video – to help with a competition to see who can create the best viral video in the spirit of the Worst-Case Scenario Handbooks, a series of how-to-survive-anything guides published by San Francisco’s Chronicle Books and distributed here by Raincoast.

Astral projects brand recognition with interactive ads 
A new interactive advertising tool from the out-of-home advertising division of Montreal’s Astral Media Inc. offers clients the opportunity to build additional brand recognition and engage consumers through SMS text messages. "I think the gizmo of the future is the cell phone," says Luc Sabbatini, executive VP and COO, Astral Media Outdoor. "Pretty soon you’ll be able to receive your airline ticket on your cell and just present your cell at the gate, [or] buy your coat [from] a display with your cell."
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Jacques Gagnier, Claude Michaud, Normand Chartrand, Sean Briscoe, Joseph Lau, Jim Roche, Brian Barge, Celia Denov, more...

Dozens more People were highlighted in the most recent issues of Network Letter, Telemanagement, Report on Wireless, Canadian Communications Reports, and Canadian NEW MEDIA. Only subscribers to the newsletters get the full scoop on what these senior industry players are doing now. Not a subscriber? Subscribe today <http://www.decima.com/publishing/Subscribe/subscribe%2Easp> .
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 <http://www.decima.com> 
In 1999, the CRTC decided it would not be feasible to regulate Internet content that reaches Canadians. Since then, the Internet has become a medium that offers video and audio services that compete with terrestrial broadcasters in Canada that face CRTC regulations about how much Canadian content they carry. 

Given this, which opinion is closer to your own?

The CRTC should introduce Canadian content requirements for audio and video delivered to Canadians via the Internet.
The CRTC should eliminate Canadian content requirements for terrestrial broadcasters.
The CRTC should continue to apply regulations to terrestrial broadcasters and not try to regulate Internet content.
View the final results of our last poll at www.decima.com/reports <http://www.decima.com/publishing> . To suggest a poll question, click here <mailto:jleiper@decima.com?subject=SUGGESTED POLL QUESTION> . 
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Recently added to Decima Reports' Calendar of Events page:


January 13, 2007 - January 14, 2007 Vancouver BC: VFS Game Expo
January 16, 2007 - January 19, 2007 San Jose: WCA’s 13th Annual International Symposium and Business Expo
January 23, 2007 - January 24, 2007 Toronto ON: Wireless Cities Summit
January 29, 2007 - January 30, 2007 Toronto ON: Health Information Privacy and Security
February 12, 2007 - February 17, 2007 Barcelona, Spain: 3GSM World Congress
February 21, 2007 - February 23, 2007 Ottawa ON: Prime Time 2007
February 27, 2007 - February 28, 2007 Toronto ON: Gaming In Canada
March 27, 2007 - March 29, 2007 Orlando FL: CTIA Wireless 2007
April 25, 2007 - April 27, 2007 Toronto ON: The 2007 Canadian Gaming Summit 

Decima Reports maintains one of the most comprehensive events listing for information and communications technology professionals. Visit frequently to stay abreast of new listings at http://www.decima.com/publishing/members/calendar%2Easp.

Canada ensures presence at 3GSM, world's largest wireless conference
The Canadian government will have for the first time a national presence at 3GSM World Congress, the world's largest wireless industry event. The Canadian Pavilion offers an opportunity for 15 Canadian companies to exhibit the products and services as well make key contacts in the world's mobile telecommunications industry. The event is taking place in Barcelona, Spain from February 12 to 15. Canadian companies interested in exhibiting in the Canadian Pavilion or are looking for more information should contact Frédéric Fournier frederic.fournier@international.gc.ca. For more information on the event visit www.3gsmworldcongress.com <http://www.3gsmworldcongress.com> . 

Tell us about your upcoming event

Send us your conference or event details and we'll post them on our Calendar of Events page on our web site and/or in our newsletters. Send information to newsdesk@decima.com. To advertise your event in the Decima Reports ICT UPDATE, contact Ryan O'Neill at (613) 230-1984 or email roneill@decima.com <mailto:roneill@decima.com?subject=Sponsorship Rates for Decima ICT UPDATE> . 
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Product Placement Works
Ottawa, April 21st, 2006
A new poll by Decima Research tested public awareness and reaction to the growing number of product placements in popular television programs.  Product placement is the arrangements made between advertisers and movie and television program producers to give certain products exclusive and high profile visibility in programs and movies.
The highlights of the study are as follows.
Decima probed regular and occasional viewers of a range of popular television shows to see if they were able to correctly identify the motor vehicle brand that was prominently displayed in the program.  In every case, respondents were presented with a list of 5 or 6 possible answers.
· Among viewers of CSI Miami, 56% correctly identified the Hummer as the vehicle that has appeared prominently on the program.  This recall is highest among the highest income viewers of the program. 
· Among viewers of The Apprentice, 47% correctly identified the Pontiac Solstice.  Those in the 18-34 age group were most likely to make the correct identification. 
· Among viewers of 24, 37% correctly identified the Ford Expedition.   Men were twice as likely as women to make the correct identification. 
· Just over a third (36%) of those who watch Extreme Makeover Home Edition identified the Ford F150 as the prominent vehicle. 
· Promotion of the Pontiac G6 Sedan on Oprah was correctly spotted by 20% of viewers. 
· Among viewers of Desperate Housewives, only 6% correctly identified the Nissan Titan.  More people (incorrectly) picked the Ford F-150, and the Dodge Ram.   
· Similarly, Chrysler’s promotion of the 300 Model on ER, found only 7% correctly choosing it. 
Decima also asked respondents to identify products they had seen on The Apprentice and on American Idol, from a list of suggestions.  The results showed:
· The Apprentice succeeds in getting very strong recognition for a wide range of products across many different sectors. 
· American Idol furnishes very strong recognition for Coca Cola, and pretty strong recognition for Cingular. (This number is likely higher in the US, where Cingular is a provider) 
Finally the survey explored whether people felt that the increasing prevalence of product placement was an effective method of advertising, or intrusive and a turn off.   People are considerably more likely to feel it is effective than a turn off.

According to Decima CEO Bruce Anderson “For those who are wondering whether advertisers are gaining share of mind through product placement, these results are a solid affirmation of the approach.  However, it’s also clear that not all product placements work equally well.   The really effective standouts include Coca-Cola on American Idol, Ford’s placement in 24, and The Apprentice in general.
 It’s also evident that consumers are not hugely bothered by these placements.  It’s normal for people to push back against advertising a bit in survey responses, and to avoid saying it influences their decisions.  With that backdrop, these numbers imply a pretty solid level of acceptance of this evolving form of advertising.”
The Decima Poll was a national online survey conducted between March 31st and April 4th 2006, using Decima’s proprietary eVox panel.  Results are based on a sample of just over 1500 adult English-speaking Canadians. For a comparably sized random probability sample, the findings would be considered accurate to within 2.5 percentage points, 19 times out of 20.
For more information please contact: Bruce Anderson at (613) 230-2200, or email banderson@decima.com.
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TELL A COLLEAGUE <http://www.decima.com/publishing/members/ict-tools%2Easp?tool=colleague>  - Send colleagues a one-time same issue of the Decima Reports ICT UPDATE. 

SIGN UP <http://www.decima.ca/publishing/members/ict-tools%2Easp?tool=subscribe>  - Receive your own free subscription to the Decima Reports ICT UPDATE.

UNSUBSCRIBE <http://www.decima.com/publishing/members/ict-tools%2Easp?tool=unsubscribe>  - Unsubscribe from the Decima Reports ICT UPDATE. 

FEEDBACK <mailto:jleiper@decima.com?subject=ICT UPDATE COMMENT >  - Submit questions, comments, or suggestions.

ADVERTISE <mailto:roneill@decima.com?subject=Sponsorship Rates for Decima ICT UPDATE>  - Email Ryan O'Neill to learn about advertising in the Decima Reports ICT UPDATE. 
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Contributing Editors:
James Lewis <mailto:jlewis@decima.com>  (Editor, Canadian New Media; Editor, Canadian Communications Reports); Perry Hoffman <mailto:phoffman@decima.com>  (Editor, Report on Wireless; Editor, Network Letter); Stefan Dubowski <mailto:sdubowski@decima.com>  (Editor, Telemanagement); Kurt Eby <mailto:keby@decima.com>  (Staff Writer) 
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Sales  Marketing Coordinator: Ryan O'Neill <mailto:roneill@decima.com?subject=Sponsorship Rates for Decima ICT UPDATE> , (613) 230-1984
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Sponsorships or service/product announcements appearing in the Decima Reports ICT UPDATE are paid advertisements and do not reflect endorsements. 


Some links in the Decima Reports ICT UPDATE may be time-sensitive. Access to links to Decima Reports' fee-based newsletters requires a subscriber password. 


Use of this news briefing service is subject to the following terms and conditions: Permission is granted to distribute this issue in its entirety to colleagues and friends, but we encourage users to sign up for their own FREE personal copy of the Decima Reports ICT UPDATE. To sign up or to change your email address, click here <http://www.decima.com/publishing/members/ict-tools%2Easp?tool=subscribe> . This electronic newsletter may be duplicated, reproduced or retransmitted only in its entirety. No part of this document may be reproduced without written permission. Excerpts used for the purposes of quotation must be attributed explicitly to the Decima Reports ICT UPDATE.

Read our Privacy Policy <http://www.decima.com/publishing/AboutUs/privacy.htm> . 

This newsletter is in HTML format and includes graphics. If you are unable to view HTML documents, please contact your organization's tech support department. 

To unsubscribe, click here <http://www.decima.com/publishing/members/ict-tools%2Easp?tool=unsubscribe> . 
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