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Deal with US broadcaster opens jobs at games maker
Vancouver’s online and mobile games creator Exponentia Communications Corp. has scored a multimillion dollar deal with US radio giant Emmis Communications Corp. 

The investment catapults the small Canadian new media company into a major broadcast arena in the Unites States, giving it access to an audience of millions of listeners and potential users for its interactive mobile games and entertainment services. 

Te companies declined to put an exact figure on the investment, but Exponentia managing partner Jim Fawcett said it represents a “multimillion” dollar deal but doesn’t exceed $5 million US. It also gives Emmis what the two companies described as a “significant” ownership stake in Exponentia. 

“For us, it is certainly a big deal,” said Fawcett. “More important than the money is the fact these guys already have an audience, they have millions of listeners per week across the US. So it is an audience base to tap into.”
“They also have the connection to sponsors and to advertisers so it really fits well for us.”

The deal also reflects Vancouver’s growing status as a centre of new media talent, and Fawcett said his 12 person company is recruiting. 

“We’re trying to recruit top-talented people,” he said, adding that the US Company was drawn by the skills here. 

“They are amazed at the quality of new-media talent in this province,” he said. “They think it s one of [our] best kept secrets. That is a big part of their investment; they know Vancouver is a real new-media hub.”
The Indianapolis-based Emmis is the ninth largest radio operator in the US, with radio and television broadcasting and magazine publishing operations. It owns 21 FM and two AM domestic radio stations in markets serving New York, Los Angeles, Chicago, St. Louis, Austin, Indianapolis and tare Haute, Ind.

Fawcett said Exponentia, which got stated in 2000 will be working in the interactive side Emmis’ business, pursuing opportunities to incorporate its mobile phone applications such as trivia and other games into the radio programming. 

“I would expect in the coming months to be working with Emmis around their content,” he said. 

When the Vancouver company had its start, its first customer was the Vancouver Grizzlies, the basketball team that eventually relocated to Memphis. Fawcett, a software engineer and former Canadian team rower, launched the company with Andrew Gregory. 

The company focuses on creating what Fawcett refers to as “transactional opportunities” online or through mobile phones. In a deal announced late last year, Exponentia is delivering its mobile game PlayAction to NHL fans via their mobile phones. Fans are able to take part in an online version of the NHL games being played with their own predictions and hockey trivia expertise. 

Participants sign up for each game, text messaging the name of the team they support to the code 24365 on their mobile phones. Players receive eight multiple choice or trivia questions about the game via text messaging with the cost of participating in the entire game $2.50.

The company has signed such teams as the Phoenix Coyotes and Toronto Raptors as clients.
